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ENSILIS — EDUCAGAO E FORMAGAO, UNIPESSOAL, L.*

Despacho n.° 7201/2022

Sumario: Registo de altera¢des de elementos caracterizadores do ciclo de estudos conducente
ao grau de licenciado em Marketing, do Instituto Portugués de Administragao de Marke-
ting do Porto.

A ENSILIS — Educacéo e Formagao, Unipessoal, L.%, entidade instituidora do Instituto Por-
tugués de Administragao de Marketing do Porto, de conformidade com o Despacho n.° 4741/2016,
de 07 de margo, manda publicar, ao abrigo dos artigos 52.° a 60.°, do Decreto-Lei n.° 74/2006, de
24 de margo, na redagao que lhe foi dada pelo Decreto-Lei n.° 65/2018, de 16 de agosto, a estrutura
curricular e o plano de estudos da Licenciatura em Marketing, objeto de acreditacao pela Agéncia
de Avaliagao e Acreditagao do Ensino Superior a 21/04/2017, e de autorizagéo de funcionamento
pela Diregdo Geral do Ensino Superior a 23/06/2017 e registado com o n.° R/A-Cr 70/2017, foi alvo
de alteragao do seu plano de estudos. Esta alteragdo cumpre com a deliberagéo de acreditagao da
Agéncia de Avaliagéo e Acreditacdo do Ensino Superior, e foi registada na Diregdo-Geral do Ensino
Superior com o numero R/A-Cr 70/2017/AL02, de 06/05/2022.

20 de maio de 2022. — A Representante Legal da ENSILIS — Educacdo e Formagao, Uni-
pessoal, L.%%, Filipa Pissarra.

1 — Instituicdo de ensino: Instituto Portugués de Administracdo de Marketing do Porto (4155)

2 — Tipo de curso: Licenciatura — 1.° ciclo

3 — Denominacéao: Marketing

4 — Grau ou diploma: Licenciado

5 — Numero de créditos, segundo o sistema europeu de transferéncia de créditos, necessario
a obtencé&o do grau ou diploma: 180 créditos ECTS

6 — Opcdes, ramos, areas de especializacao, especialidades ou outras formas de organizagéo
da estrutura curricular: Nao aplicavel

7 — Estrutura curricular:

QUADRON.* 1
Créditos
Areas cientificas Sigla
Obrigatdrios Opcionais

Marketing . . ... MKT 81,0 18,0
Ciéncias SociaiseHumanas . ........... .. ... ... CSH 39,0 0,0
Economiae Gestao . ... ECG 27,0 0,0
Métodos Quantitativos . . . ........... . ... MEQ 15,0 0,0
Subtotal . ................... 162,0 18,0

Total ....................... 180,0




8 — Observacoes:
9 — Plano de estudos:

QUADRO N.°2
Horas de trabalho
Unidade curricular .Are'a Apo Organizagéo Contacto Créditos Observagdes
) cientifica | curricular do ano curricular Total (6) 1) ®)
@ @ @ () Horas totais
T T | PL|TC|S |E/|oOT de contacto

Global Economics|Economia Global ..................... ECG 1.2 |1.°Semestre... | 150,0 | 14,0 | 28,0 42,0 6,0
Marketing Principles | Principios de Marketing. . ............ MKT 1.° 1.° Semestre. .. | 150,0 | 14,0 | 42,0 56,0 6,0
Cross Cultural Studies | Estudos Cross -culturais . .. ........ CSH 1°  |1.°Semestre... | 150,0 | 14,0 | 28,0 42,0 6,0
Interpersonnal Skills|Competéncias Interpessoais. .......... CSH 1.° 1.°Semestre... | 75,0 | 8,0 | 10,0 | 10,0 28,0 3,0
Research Methods|Métodos de Pesquisa . ................ CSH 1.2 1.°Semestre... | 75,0 | 14,0 ] 14,0 28,0 3,0
Statistics|Estatistica . .. ............. o MEQ 1.° |1.°Semestre... | 150,0 | 14,0 | 28,0 42,0 6,0
Marketing Strategy — Marketing Estratégico. .............. MKT 1.° |2.°Semestre... | 150,0 | 14,0 | 42,0 56,0 6,0
Consumer Behaviour — Comportamento do Consumidor. . . . . CSH 1.2 2.°Semestre. .. | 150,0 | 14,0 | 28,0 42,0 6,0
Managing Global Teams — Gest&o de Equipas Globais. . . . .. CSH 1° |2.°Semestre... | 75,0 | 8,0 (10,0 | 10,0 28,0 3,0
Business Development for Alternative Future — Desenvolvimento | ECG 1° [2.°Semestre... | 75,0 | 8,0 | 10,0 | 10,0 28,0 3,0

de Negocios para Alternativas Futuras.
Marketing Research — Pesquisa de Marketing. ............ MKT 1° |2.°Semestre... | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0
Data Analysis —Anélisede Dados ...................... MEQ 1.° |2.°Semestre... | 150,0 | 14,0 | 28,0 42,0 6,0
Financial Management — Gestao Financeira .............. ECG 2.° 1.2 Semestre. .. | 150,0 | 14,0 | 28,0 42,0 6,0
Customer Management — Gestdo de Clientes .. ........... MKT 2° |1.°Semestre... | 150,0 [ 14,0 | 14,0 | 14,0 42,0 6,0
Trendspotting and future thinking — Tendéncias e Pensamento| CSH 2° 1.° Semestre. .. | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0

Futuro.
Product Management — Gestdo de Produto. . ............. MKT 2° |1.°Semestre... | 150,0 | 14,0 | 42,0 56,0 6,0
Integrated Marketing Comunication — Comunicagéo Integrada | MKT 2° 1.° Semestre. .. | 150,0 | 14,0 | 42,0 56,0 6,0

de Marketing.
Digital Business Strategy — Estratégia de Negdcios Digitais ... | ECG 2° |2°Semestre... | 150,0 [ 14,0 | 14,0 | 14,0 42,0 6,0
Distribution and Retail — Distribuicdo e Retalho . ... ........ MKT 2° |2.°Semestre... | 150,0 | 14,0 | 28,0 | 14,0 56,0 6,0
Price and Cost Management — Gest&o de Pregos e Custos . . . MKT 2.° 2.°Semestre. .. | 150,0 | 14,0 | 28,0 | 14,0 56,0 6,0
New Marketing and Communication Tools — Novas Ferramentas | MKT 2° |2°Semestre... | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0

de Marketing e Comunicagéo.
Services Management — Gestéo de Servigos. . ............ MKT 2.° 2.°Semestre... | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0
Integrated Marketing Mix — Marketing Mix Integrado . . . . . . .. MKT 3.° |1.°Semestre... | 150,0 | 14,0 | 14,0 | 28,0 56,0 6,0
Marketing Metrics — Métricas de Marketing . .............. MKT 3.° [1.°Semestre... | 75,0 | 14,0 | 14,0 28,0 3,0
Web Analitics —Analise Web .......................... MEQ 3.0 1.°Semestre... | 75,0 | 14,0 | 14,0 28,0 3,0
Sales Management and Promotion — Gestdo de Promogdo e | MKT 3.° |1.°Semestre... | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0

Vendas.
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Horas de trabalho
Unidade curricular ‘Are’? Anol d Organizagéol Conéacto Créditos Observagdes
) uer(wg)lca curzg:)u ar o ano(ZL)Jrncu ar Total (6) @) ®)
5 .
© T || |Tc|s | E]| o ';g:;n‘t‘::t'j
Budgeting — Orgamentagéo . ... ... IR ECG 3.° [1.°Semestre... | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0
Ethics and Social Responsibility — Etica e Responsabilidade | CSH 3.0 1.°Semestre. .. | 150,0 | 14,0 | 14,0 | 14,0 42,0 6,0
Social.
Global Marketing Strategies — Estratégias de Marketing Global MKT 3.0 2.°Semestre. .. | 150,0 | 14,0 | 42,0 56,0 6,0
Cross Cultural Negotiation — Negociagéo Cross Cultural. . . . . CSH 3.2 [2°Semestre... | 150,0 [ 14,0 | 14,0 | 28,0 56,0 6,0
OPGA0 T .ttt MKT 3.° 2.° Semestre. .. | 450,0 56,0 56,0 18,0
Unidades curriculares opcionais
QUADRON.*3
Horas de trabalho
Unidade curricular Unidade curricular Area Ano Organizago Contacto Créditos Observagdes
opcional n. ) cientifica | curricular do ano curricular Total (6) @) )
(0) (2) ©)] @) 5) .
T |t || Tc| s | E]|or Floras totals
Opgdo 1 ... |Final Project —ProjetoFinal ............ MKT 3.° |2.°Semestre. .. | 450,0 56,0 56,0 18,0
Opgédo 1 ... |Internship —Estagio .................. MKT 3.° 2.° Semestre. .. | 450,0 56,0 56,0 18,0 |Horas de contacto de
Estagio disponiveis
em regulamentagéo
prépria.
315350045
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